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Program in Digital Marketing Communication
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Funiifvualitindnwmnaudasameideuseu

GEW101 | mausssu Jeyeyn Auawysel 3(2-2-5)
Ethics, Wisdom and Wholeness

GEW102 | mafamnumdnnmgnnudnse 1(1-1-1)
Personality Development for Success

GEW103 | el laazein 1(1-1-1)
Youngster with Good Heart

GEW104 | USusysugnaneliissuaznudayanlumsaiiiuiin 1(1-1-1)
Sufficiency Economy and Wisdom of Living
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Syndandeu 1 nguaneivn S1uau 9 iaein InedanGeuannguivdelull
Jyudennguil 1 nguseivawsinge $1uw 9 midedn
GEL103 mwé’mqmﬁamiﬁami 3(3-0-6)
English for Communication
GEL106 | nmwndanquiilonisasiasaiu 3(2-2-5)
English for Job Application
GEL201 mmé’ﬂﬂqmﬁamsmﬁaummgm 3(3-0-6)
English for Standardized Tests
Jyndennguil 2 nguTedviatwidu S 9 widefn
GEL207 | mwiduiiensdoans 3(3-0-6)
Chinese for Communication
GEL208 | anwnIuitensdeanslusuendn 3(3-0-6)
Communicative Chinese for Careers
GEL306 | mwiduilegshaseulat] 3(2-2-5)
Chinese for E-Commerce
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GEL209 | anwnddjuiilennsdeans 3(3-0-6)

Japanese for Communication

GEL210 | mwiduiilenisdeanslusuoidn 3(3-0-6)

Japanese in Daily Life

GEL307 | msdeansawndiuidessia 3(3-0-6)

Japanese Communication for Business
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GED101 | Aaviad@msutinuseaniu 3(2-2-5)
Digital for Daily Life

q

GED102 AU UNITUIENOUDITN 3(2-2-5)

Digital for Career

GED103 | msAnassassAnazn1sundymlutinusezdriu 3(2-2-5)

Creative Thinking and Problems Solving in Daily Life
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GEE101 | Aaudnwauznisiugussnaunis 3(2-2-5)

Entrepreneurship

GEE102 | vinwedinniadsmy 3(3-0-6)
Social Life Skills
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FurdinmualiinfnudesamedeuEey
DMC101 | vuifeasuasmaluladuinnssu 3(3-0-6)
Communication Theory and Innovative Technology
DMC102 quw%amam‘tﬁamsﬁamimsmmm 3(3-0-6)
Aesthetics for Marketing Communication
DMC103 | wanniseannasel
3(3-0-6)
Principles of Modern Marketing
nseenuuUiALAaUEs19ETIA
DMC104 3(2-2-5)
Creative Visual Design
AARSWINNNTES 0 3(3-0-6)
DMC105
Narratology
ﬂgumEJLLamiimmimmﬁmiﬁamimimmma%ﬁa 3(3-0-6)
DMC106 ) - . o
Laws and Ethics for Digital Marketing Communication
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DMC201 3(3-0-6)
Consumer Behavior Analysis
nsad1eassfnuNsieasnsnaInAdva

DMC202 3(2-2-5)
Creative for Digital Marketing Communication
wmadianstiauenuiiontsieans

DMC203 3(2-2-5)
Presentation Technique for Communication
nMseenuuULamasiion seansnisnalanaa

DMC204 3(2-2-5)
Content Design for Digital Marketing Commmunication
NAEMSAINIATTANTTUSIAADANTNTAAIAUUYTINS

DMC205 | Creative Strategies for Integrated Marketing Communication 3(3-0-6)
Campaign
nsudndesafiieiienisdoansnisnannfaa

DMC206 o _ N . o 3(2-2-5)
Multimedia Production for Digital Marketing Communication
wofluduiionseansnisnaniavia

DMC207 o o _ o 3(2-2-5)
Animation for Digital Marketing Communication
NISUIMITNUNNIHAIAAING

DMC208 | . 3(3-0-6)
Digital Marketing Management
nMslauILaznTUsETIEURUS AT

DMC209 o o ) _ 3(3-0-6)
Digital Advertising and Public Relations
MMSUIMITOINIINITa 0

DMC301 o 3(3-0-6)
Communication Channels Management
mMyAleTgianunsaitiagtuiienisdeansnisnainfivia

DMC302 o . N , o 3(3-0-6)
Current Situation Analysis for Digital Marketing Communication
nsUIMsguteyaanmesulall

DMC303 3(2-2-5)

Online Customer Database Management
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DMC304 N _ 3(3-0-6)
Creativity and Strategic Brand Management
NMsUSINIAMEnwallas ol dueeerng

DMC402 , 3(3-0-6)
Corporate Image and Reputation Management
N5ITeMaNsaeansNIsRAaTnRIA

DMC403 o ‘ o 3(2-2-5)
Research in Digital Marketing Communication
N59SBNANLNS aUE S U TNE LA NTRATRR A

DMC540 | . o . , 2(2-0-4)
Digital Marketing Communication Professional Preparation
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AIUNISNANTOWALIN®EN1580415 (Media Production and Communication Skills)

DMC211 msaaﬂLLUUUiiﬁgﬁm%ﬁamuﬁamsmimmm 3(2-2-5)
Packaging Design for Marketing Communication
grumsdeanslnensauaznisdeansléinau (Direct and Interactive Communications)
nsRaNALTRansINaT vy
DMC212 3(2-2-5)
Modern Event Marketing
AIUNITUIVNTIIURNAIAZUYIY ( Clients and Sales Management)
NTUIMTIUY
DMC210 3(3-0-6)
Sales Management
NsUTMsUsEAUNSalgNAY
DMC305 3(3-0-6)
Customer Experiential Management
NFUTMTNUGNAT
DMC307 3(3-0-6)
Client Management
fuwusUALAznagns (Brand and Strategy)
NA3LUTUAUAAS
DMC306 3(2-2-5)

Personal Branding
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DMC308 | Digital Marketing Communication Strategies for Small and Medium 3(2-2-5)
Enterprises
nsAeansn1snannRavasEiuang
DMC401 3(3-0-6)
Global Digital Marketing Communication
dumnn1sdeansnsnainiava
DMC404 3(2-2-5)
Digital Marketing Communication Seminar
N13AUAINDATY
DMC405 3(2-2-5)
Independent Study
FulfiAnisiv@wmnsnisdesnsnisaaindiiia
(Professional Experience in Digital Marketing Cormmunication )
DMC501 | lasssnunisdeansnisnainaasia 3(0-9-0)
Digital Marketing Communication Project
DMC541 | nmsHnUszaunIsall v 3(400)
Professional Experience
DMC542 | anfiafnw 6(600)

Cooperative Study




